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This study aims to analyze the strategies for responding to 
praise used by Hasanuddin University students. This 
research is a qualitative research using descriptive method 
and the approach used in this research is a socio 
pragmatic approach. The data from this study were 
obtained from questionnaires distributed by researchers. 
After the data was obtained, the researcher analyzed the 
answers from the respondents using 12 praise response 
strategies according to Holmes, after which they were 
linked to the theory of praise indicators from Golato. The 
results in this study, namely the respondents in this study 
tend to accept the praise given and the most widely used 
praise response strategy is Strategy 1, namely 
Appreciation Token, Strategy 2 is Comment Acceptance 
and Strategy 3 is Praise Upgrade. Between the three 
ethnic backgrounds (Makassar, Bugis and Toraja) and the 
two sex groups (Male and Female), there was no 
significant difference in the choice of strategies to receive 
praise (Use of strategies 1, 2 and 3). Among the three 
categories of familiarity level, respondents tend to receive 
praise and use Strategy 1 (Appreciation Token) the most 
when meeting foreigners compared to using strategy 2 or 
strategy 3 where both of these strategies are used quite a 
lot (besides strategy 1) to provide an acceptance response 
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a compliment delivered by a friend or friend. 
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INTRODUCTION 

 
Culture is the identity of a society. (Spencer-Oatey, 2008) stated that culture is a 

collection of basic assumptions and values, life orientations, beliefs, policies, procedures 

and behavioral conventions that are shared by a group of people and influence (But do not 

determine) the behavior of each member and his or her interpretation of it. the 'meaning' 

of the behavior of others. Cultural elements are universally divided into seven elements, 

namely knowledge systems, language, equipment and technology systems, arts, 

livelihood systems, religious systems, and social systems. Language is a medium of 

communication. Language is the most valuable and most useful tool that humans have. 

Language is used by humans to ask for and give information (Holmes & Hazen, 2013). 

According to (Trudgill, 2001), the function of language is not only simply to 

communicate information, but also to build and maintain relationships with other people. 

In an effort to maintain this relationship, each individual has special 

characteristics in expressing a language. The way a person expresses a language is 

different from others even though they use the same language. Language differs from 

place to place, from one social group to another and from one situation to another. The 

way someone expresses a language can show the habits in a society or even the culture of 

the community. It can be said that language has a very close relationship with the culture 

of society. This causes each speech community in society to have different characteristics 

from other speech communities, including how to interact between individuals in that 

community. One of the differences is their language behavior because each culture has a 

different language behavior according to the prevailing norms/rules. To understand social 

rules and norms related to language behavior, a sociolinguistic study is needed. A speaker 

will bring up various forms of speech to convey his aspirations, feelings, and ideas with 

the people around him in various forms of linguistic expression. The forms of linguistic 

expressions that appear when someone speaks with their partner include asking for, 

giving, refusing, and praising, and other utterances. 

In everyday conversation, someone will use certain utterances either directly or 

indirectly to convey their meaning. These utterances can be utterances of request, 

utterances to apologize, or utterances to avoid or refuse. These utterances are usually 

framed with certain impressions to show polite behavior, such as thanks, greetings, 

flattery or praise, and utterances that express concern or concern for others. Holmes 

(1988) states that expressions of praise are included in speech or expressions that cause 

attention, desire, need, and attention from the listener. Expressions of praise are used for 

various reasons such as to express admiration, or respect for the work or activities that 

have been carried out by others, to maintain solidarity, instead of greetings / respects, 

apologies, and congratulations (Wolfson, 1981). Furthermore, linguists state about the 

various purposes of people expressing praise, including to dilute communication, open 

communication with unknown people, make people who are praised happy, and others. 

Although people like to be praised, but how to respond to compliments 

appropriately is often a problem for the recipient of the compliment. This is caused by the 
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recipient of the compliment who tends to try not to show his pleasure as a form of 

humility. In addition, people usually respond to compliments in various ways. Such as 

saying "thank you", "really?", "ah no, I'm not that good", "actually I didn't prepare well", 

"I will try to do better", and so on. In addition, there are several classifications of 

responses to praise. (Pomerantz, 1978) classifies various responses to praise into four 

categories; (1) accept (acceptances) for example by saying the word "thank you", (2) 

agree (agreements) for example by saying the word "I am also satisfied with my 

appearance earlier", (3) reject (rejections) for example by saying "oh no. ...I don't feel 

comfortable wearing these clothes”, and (4) disagree, for example by saying, “Really? I 

am not sure". 

Praising is giving birth to admiration and appreciation for something (which is 

considered good, beautiful, brave, etc.). Praising is a means of expressing sincere 

appreciation to the speech partner. Origin of the word praise is praise which means 

acknowledgment of admiration and sincere appreciation for the goodness (superiority) of 

something. The utterance of praise and its response is one form of the principle of 

politeness in language. According to (Brown, Levinson, & Levinson, 1987), praise is one 

of the positive politeness strategies used to show the speaker's desire to be considered a 

group with the speech partner, and have the same values or norms as the speech partner, 

so that praise is said to be able to bring the relationship between the speaker and the 

speaker closer. speech partner. However, praise can also threaten the face of the 

interlocutor by giving pressure to respond to the compliment, sometimes praise can be 

used as a satire (Holmes, 1988). Therefore, for smooth communication, it is necessary to 

have pragmatic or contextual knowledge about praise so that misunderstandings and 

miscommunications will not occur which will eventually make the speaker's relationship 

with the speech partner relaxed. 

Misunderstandings that occur are usually caused by differences in perceptions by 

the speech partner which causes the response given is not in accordance with what is 

expected (Supposedly) by the speaker. The response of these speech acts of praise can be 

very diverse and as explained in the previous section, it will be greatly affected if it is 

applied to people with different cultures. This is in line with (Golato, 2005) statement that 

responding to praise properly is an aspect of communicative competence that varies and 

varies from one culture to another. The response, in various aspects (depending on the 

social context), will lead to language politeness because the response cannot be predicted 

to be in the form of approval, rejection, or neutral form (disagree or reject). If the 

response appears in a bad form (rejection), it will certainly have a negative effect on the 

giver of the compliment. Therefore, in responding to one's speech acts, the role of culture 

is also decisive. 

One of the most visible differences in responding to compliments is the habit of 

Indonesians when receiving compliments, many of them respond to compliments in a 

denial style, which is different from the culture and linguistic model, for example, 

westerners or Chinese. They have several responses to show politeness and respect for 

others. Praise expresses the rules of language used in a speech community and is an 

important element of the toolkit for maintaining relationships between individuals. 

Studying the praise response can improve our understanding of people's culture, social 

values, social organization, and the function and meaning of language used in a 

community. Furthermore, it can be said that research on praise response is an important 

and interesting topic because it differs from culture to culture. 

The differences are not always related to western and eastern culture as is widely 

discussed. Indonesia is famous for various tribes that live side by side where each of these  
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tribes has a different culture. The ethnic background makes the variety of language 

behavior of the Indonesian people. One of the language behaviors that are assumed to 

invite these differences, as mentioned in the previous section, is how to respond to 

compliments. Responding to praise for some people on certain cultures in Indonesia 

creates contradictions. Responding to praise by saying thank you or agreeing to the 

content of the compliment can be considered arrogant while refusing a compliment is 

considered a violation and sometimes someone will be confused in choosing the right 

response to express when receiving a compliment. 

Empirical studies conducted so far (Hill et al., 2018); (Aisyah, 2015); (Yoga, 

Malau, & Marbun, 2021); (Lestiyanawati, Hartono, & Sofwan, 2014); (Rosiah, 2017); 

(Yuliasri & Allen, 2019) show that the same speech act will be realized very differently 

by speakers who have cultural backgrounds. different. The results of the study show that 

there are differences in the way in giving praise and responding to praise. The influence 

of culture on the use of language in speech acts of praise is very visible when people 

respond to praise. The difference is seen in the language pattern, the attributes that are the 

source of praise, the order of frequency, the function and the response given. The most 

striking difference lies in the strategies used in responding to compliments. In Western 

cultures, for example, the most common response is to accept praise, while in Asian 

cultures, Asians tend to avoid praising themselves. 

The people of Sulawesi, which is a sub-culture of Asian society, also experience 

the dilemma as mentioned above. In the culture of the people of Sulawesi, harmony or 

harmony and respect for others are basic principles that always to hold in everyday 

interactions (Adawiyah, 2020). The principle of harmony is achieved by avoiding vulgar 

conflicts in the arena of community members. The principle of respect is embodied in the 

system of sipaka tau, sipakalebbi, silapaknga and politeness in language. Thus, the 

response of the people of Sulawesi to a compliment will not be far from this principle. 

 

RESEARCH METHOD 

 
This research was a qualitative research using descriptive method and the approach 

used in this research is a socio pragmatic approach. According to (Lexy, 

2010)"Qualitative research is research that is intended to understand the phenomenon of 

what is experienced by the object of research in a descriptive way in the form of words 

and language, in a special natural context and by utilizing various scientific methods". 

The method used in this research is descriptive analysis method or descriptive research. 

Through the descriptive analysis method, the researcher tries to explain clearly the 

discourse data obtained based on the results of the research that has been carried out. 

According to Prastowo (2011) "Descriptive analytical research is research that seeks to 

describe a symptom, event, event that has occurred at the present time (when the research 

was carried out)". With the descriptive analysis method, the researcher tries to record all 

the symptoms or events that occured during the implementation of the creative method in 

the field and then explain it as it is to answer all questions. The results of discourse data 

were represented in words that could clarify and describe the actual situation in the field 

or at the time of research. 

 

RESULT AND DISCUSSION 

 
In the following section, the researchers discussed the results of the research which 

were divided based on ethnic background, gender and level of familiarity to see what 

response is the most widely used in terms of the three variables. 
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The table below contains the total answers for each classification of general praise 

responses which are categorized based on differences in ethnic background. There are 3 

ethnic groups, namely Bugis with 31 respondents, Makassar with 25 respondents and 

Toraja with 19 respondents. 

Table 1. Classification of Praise Responses Based on Ethnic Differences 

Complime

nt 

Response 

Classificati

on 

 

Bugis Tribe Makassar Tribe  Toraja Tribe 

Total 

Answer 
Average 

Total 

Answer 
Average 

Total 

Answer 
Average 

1 = 

Receipt of 

Praise 

99 8 66 6 88 6 

2 = Agreed 

Commenti

ng 

99 8 80 6 36 2 

3 = Praise 

Increase 
26 2 12 1 5 1 

4 = 

History 

Explanatio

n 

3 1 2 1 1 1 

5 = 

Diversion 

of Praise 

4 1 6 1 2 1 

6 = 

Complime

nt Revenge 

4 1 2 1 3 1 

7 = Giving 

Humble 

Comments 

40 2 41 3 18 2 

8 = Asking 

Questions 
5 1 4 1 8 1 

9 = 

Rejection 

of Praise 

13 1 3 1 6 1 

10 = 

Comparati

ve 

Commenti

ng 

3 1 6 1 2 1 

11 = 

Response 

Cancellatio

n 

23 2 21 2 16 1 

12 = 

Request 

Submissio

n 

4 1 6 1 4 1 
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No answer 30 2 0 0 0 0 

 

Total 

Respond

ents 

Bugis 

Tribe 

31 

Total 

Respond

ents 

Makassa

r Tribe 

25 

Total 

Respondents 

Toraja Tribe 

19 

 

Based on the data above, it was discovered that the most widely used response 

strategy by respondents with a Bugis ethnic background to respond to compliments given 

was strategy 1, namely Acceptance of Praise (Short verbal or non-verbal responses 

indicating the acceptance of praise from those who praised) and strategy 2 i.e. Agreed 

Commenting (Accepting compliments and providing appropriate comments on the topics 

discussed). However, there are some of them who reject the praise using strategy 7, 

namely Giving Low Comments (rejecting praise by giving comments that show that the 

topic of praise is normal) and there are also respondents who do not respond to the praise 

given ( strategy 11, namely Eliminating Response / no response in any form, both verbal 

and nonverbal). 

The same thing applies to respondents with a Makassar ethnic background that 

Strategy 1 (Receiving Praise) and Strategy 2 (Giving Agreed Comments) are the most 

widely used strategies to respond to compliments given. Quite in line with this, 

respondents from Toraja ethnic backgrounds also chose strategy 1 (Accepting Praise) as a 

form of response to the praise given. However, unlike the other two tribes who also used 

strategy 2 (Agreeing Comments) with a not too significant difference from strategy 1, 

respondents from the Toraja tribe did not experience the same thing. There is a significant 

difference between the use of strategy 1 and 2, which means that respondents from the 

Toraja tribe tend to use strategy 1 more than strategy 2. 

Drawing conclusions from the explanation above, it can be said that in terms of 

differences in ethnic background, respondents from each ethnic group tend to accept the 

praise given and respond to it (at most) using strategy 1, namely Receiving praise and 

then strategy 2, namely Giving Agreed Comments. However, there are some of them who 

reject the praise using strategy 7, namely Giving Low Comments and there are also 

respondents who do not respond to the praise given (classified as strategy 11, namely 

Elimination of Responses). 

The table below contains the total answers for each classification of praise 

responses (general) which are categorized based on gender differences. There are 49 

female respondents and 26 male respondents. 

Table.2 Classification of Praise Responses by Gender 

Classification of Praise Respons 
Female Male 

Total Average Total Average 

1 = Receipt of Praise 160 14 93 7 

2 = Agreed Commenting 157 14 58 5 

3 = Praise Increase 27 3 16 1 

4 = History Explanation 4 1 2 1 

5 = Diversion of Praise 6 1 6 1 

6 = Compliment Revenge 7 1 2 1 

7 = Giving Humble Comments 62 6 37 3 
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8 = Asking Questions 11 1 6 1 

9 = Rejection of Praise 6 1 16 1 

10= Comparative Commenting 3 1 8 1 

11 = Response Cancellation 37 3 23 2 

12 = Request Submission 11 1 3 1 

No answer 17 2 13 1 

 

Total 

Female 

Respondents 

49 
Total Male 

Respondents 
26 

 

Based on the data above, it was found that the most widely used response strategy 

by female respondents to respond to compliments given was strategy 1, namely 

Accepting Praise (a short verbal or non-verbal response indicating the acceptance of 

praise from those who praised) and Strategy 2, namely Giving Agreed Comments (Accept 

the praise given and provide appropriate comments on the topics discussed). There are 

also a small number of them who use strategy 3, namely Increasing Praise with a 

significant comparison compared to strategies 1 and 2. There are also several respondents 

who reject the praise by using strategy 7, namely Giving Low Comments (Rejecting 

praise by giving comments that show that the topic of praise is a common thing) and there 

are also some respondents who do not respond to the praise given (Strategy 11, namely 

the Elimination of Response/no response in any form, both verbal and nonverbal). 

The same thing applies to male respondents that Strategy 1 (Receiving Praise) and 

Strategy 2 (Giving Agreed Comments) are the most widely used strategies to respond to 

compliments delivered with significant differences that are not too far away. Even in 

receiving praise, there are some male respondents who use strategy 3 (Increasing Praise) 

with a significant difference compared to Strategies 1 and 2. There are also some 

respondents who use strategy 7, namely Giving Low Comments to reject the praise given 

and strategies 11 (Negation of Response) as a form of lack of response to the praise 

given. 

Based on the explanation above, it can be concluded that based on gender 

differences, female respondents and male respondents alike tend to accept the praise 

given and respond to it (at most) using strategy 1, namely receiving praise, then strategy 

2, namely Giving Agreed Comments and strategy 3 is Increase in Praise. There are also 

some of them who reject the praise using strategy 7, namely Giving Low Comments and 

there are also respondents who do not respond to the praise given (Classified as strategy 

11, namely Eliminating Responses). 

The table below contains the total answers for each classification of praise 

responses in general which are categorized based on differences in the level of 

familiarity, namely the respondent's answers to situations where the speaker 

(Complimentary) is a friend or stranger. 

Table 3 Classification of Praise Responses Based on the Level of Familiarity 

Classification of 

Praise Respons 

Best Friends  Friends  Foreigners 

Total Average Total Average Total Average 

1 = Receipt of 
Praise 

82 21 56 14 138 37 

2 = Agreed 
Commenting 

75 19 62 16 52 14 
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3 = Praise 
Increase 

18 5 14 5 7 2 

4 = History 
Explanation 

1 1 2 1 3 1 

5 = Diversion of 
Praise 

3 1 14 5 0 0 

6 = Compliment 
Revenge 

4 1 5 1 0 0 

7 = Giving 
Humble 
Comments 

25 6 51 13 23 6 

8 = Asking 
Questions 

8 2 1 1 7 2 

9 = Rejection of 
Praise 

14 5 8 2 7 2 

10 = 
Comparative 
Commenting 

5 1 4 1 1 1 

11 = Response 
Cancellation 

22 6 21 6 18 5 

12 = Request 
Submission 

3 1 11 1 0 0 

No answer 20 6 34 9 18 5 

 

Total 

Respo

ndent 

75 

Total 

Resp

onde

nt 

75 

Total 

Respo

ndent 

75 

 

Based on the data above, it was found that the most widely used response strategy 

by respondents in responding to compliments given by friends was strategy 1, namely 

Accepting Praise (Short verbal or non-verbal responses that indicate receiving praise from 

those who praised) and strategy 2, namely Giving Comments. Agreed (accepting 

compliments and providing appropriate comments on the topic being discussed). There is 

also a small percentage of them who use strategy 3, namely Increasing Praise with a 

significant comparison compared to strategies 1 and 2. 

There are also some respondents who reject the praise by using strategy 7, namely 

Giving Condescending Comments (Rejecting praise by giving comments that show that 

the topic of praise is a normal thing), strategy 8, namely Giving Questions (asking the 

truth of praise to those who praise). who uses strategy 9, namely Rejection of Praise 

(Rejecting praise by giving comments indicating that the praise is inappropriate. In 

addition, there were several respondents who did not respond to the praise given (Strategy 

11, namely the Elimination of Responses/no response in any form, both verbal and 

nonverbal). 

The same thing applies to compliments delivered by Friends and Strangers that 

Strategy 1 (Accepting Praise) and Strategy 2 (Giving Agreed Comments) are the most 

widely used Strategies to respond to compliments delivered with significant differences 

that are not too far away. Even in receiving praise, there are several respondents who use 

strategy 3 (Increasing Praise) with a significant difference compared to Strategies 1 and 2. 
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There are also some respondents who use strategy 7 (Giving Low Comments) and 

strategy 9 (Rejecting Praise) to reject the praise given and strategy 11 (Rejecting 

Response) as a form of not responding to the praise given. However, there is one 

difference in terms of rejection of compliments between Friends and Strangers in that 

strategy 8 (Questioning) is used more by respondents to respond to compliments given by 

Strangers than those delivered by Friends. 

Based on the explanation above, it can be concluded that in responding to 

compliments given by friends, friends or strangers, respondents tend to accept the praise 

given and respond by (at most) using strategy 1, namely receiving praise, then strategy 2, 

namely Giving Agreed Comments and strategy 3. i.e. Increased Praise. There are also 

some of them who reject the praise using strategy 7, namely Giving Low Comments, 

strategy 8 namely Giving Questions and strategy 9 namely Rejecting Praise and there are 

some respondents who do not respond to the praise given (classified as strategy 11, 

namely Rejecting Response) . 

From table 1.1, it can be seen that of the 31 Bugis respondents, on average 16 

people chose to receive praise with 8 people using strategy 1 (Accepting Praise) and 8 

people using strategy 2 (Giving Agreed Comments). There is also an average of 2 people 

who refuse praise using strategy 7 (Positive Commenting) and an average of 2 people 

who do not respond (classified as strategy 11). Of the 25 Makassarese respondents, on 

average 12 people chose to receive praise with 6 people using strategy 1 (Accepting 

Praise) and 6 people using strategy 2 (Giving Agreed Comments). There is also an 

average of 3 people who refuse praise using strategy 7 (Positive Commenting) and an 

average of 2 people who do not respond (Classified as strategy 11). Of the 19 Toraja 

respondents, an average of 8 people chose to receive praise with 6 people using strategy 1 

(Accepting Praise) and 2 people using strategy 2 (Agreeing Comments). There is also an 

average of 2 people who refuse praise using strategy 7 (Giving Low Comments) and an 

average of 1 person who uses strategy 8, 9, 10, 11 and 12. 

Based on this, it can be concluded that respondents in this study tend to receive 

praise by using strategies 1 and 2. This is in line with the results of research from 

(Fakhiroh & Rohmah, 2018), (Lestiyanawati et al., 2014) and (RAHDAYANTI, 2017) 

which suggests that statements agree with or without explanation is still the respondent's 

favorite strategy in responding to the praise given. Ethnic differences are not a factor in 

response polarity because all three are still in the same culture and community circle, 

namely the Sulawesi community with the characteristics of the sipaka tau culture, sipaka 

lebbi, sipaka inga and politeness in language (Adawiyah, 2020). 

From table 2, it can be seen that from 49 respondents for women, an average of 28 

people chose to receive praise with 14 people using strategy 1 (Accepting Praise) and 14 

people using strategy 2 (Agreeing Comments). There is also an average of 6 people who 

refuse praise using strategy 7 (Positive Commenting) and an average of 3 people who do 

not respond (classified as strategy 11). Of the 26 male respondents, on average 12 people 

chose to receive praise with 7 people using strategy 1 (Accepting Praise) and 5 people 

using strategy 2 (Agreeing Comments). There is also an average of 3 people who refuse 

praise using strategy 7 (Positive Commenting) and an average of 2 people who do not 

respond (Classified as strategy 11). 

Hasyari (2018) suggests that Bugis women are more likely to accept to show 

solidarity with their interlocutor and refuse praise to avoid exalting themselves. 

Meanwhile, Bugis men tend to joke rather than accept compliments. Bugis men also tend 

to refuse compliments. If you look at this reference, there are differences in assumptions 

where the results of this study do not show that and quite the opposite, at least for male 



 
 
Herlisa, Lukman, Gusnawaty 
 

Strategies of Responding to Praise Used by Hasanuddin University Students: 
Sociopragmatic Analysis  31 

 respondents. Both female and male respondents in this study tended to accept the praise 

given using strategy 1 and 2 while a small proportion of them refused using strategy 7. 

Although this has not been confirmed for real, because according to (Guo, Zhou, & 

Chow, 2012) there are several variables that affect a person's praise response to the praise 

given. The researcher assumes that the difference between the results of this study and 

Hasyari's (2018) research is due to the age factor that male and female respondents in the 

study are in the adult age category, while in this study the age category of the respondents 

is classified as teenagers (Students). This is as stated by (RAHDAYANTI, 2017) in her 

research which says that the acceptance of praise is also influenced by the age factor. 

However, further research is highly recommended to confirm the above assumptions. 

The following section will discuss the analysis of data from table 3 which is about 

choosing a praise response strategy based on the level of familiarity. The situation is that 

in a condition where there is an utterance of praise delivered by a friend, friend or 

stranger. Based on some of the references that have been stated previously, social 

variations can affect the response to praise, so it is assumed that the level of intimacy 

between the speaker and listener (who is in a praise speech situation) affects the choice of 

response strategy. 

From table 3, it was found that from 75 respondents who were in a situation of 

communicating with friends, an average of 40 people chose to receive praise with 21 

people using strategy 1 (Accepting Praise) and 19 people using strategy 2 (Agreeing 

Comments). There is also an average of 6 people who refuse praise using strategy 7 

(Positive Commenting) and an average of 3 people who do not respond (classified as 

strategy 11). Of the 75 respondents who were in a situation of communicating with 

friends, an average of 40 people chose to receive praise with 14 people using strategy 1 

(Receiving Praise), 16 people using strategy 2 (Agreeing Comments) and each 5 people 

using strategy 3 (Increasing Praise ) and strategy 5 (Diversion of Praise). There is also an 

average of 13 people who refuse praise using strategy 7 (Positive Commenting) and an 

average of 6 people who do not respond (classified as strategy 11). Of the 75 respondents 

who were in a situation of communicating with strangers, an average of 51 people chose 

to receive praise with 37 people using strategy 1 (Accepting Praise) and 14 people using 

strategy 2 (Agreeing Comments). There is also an average of 6 people who refuse praise 

using strategy 7 (Positive Commenting) and an average of 5 people who do not respond 

(Classified as strategy 11). 

From these data, it can be seen that respondents will tend to use strategy 1 

(Accepting Praise) when dealing with Strangers and will tend to avoid strategy 3 

(Increasing Praise). On the other hand, if the respondent is dealing with friends and 

friends, strategy 3 actually experiences a significant increase in usage, which is 2.5x more 

than its use to strangers. One other thing that needs to be explained is the use of strategy 7 

which is more than 2x used against friends than against friends or strangers. All of these 

are forms of response strategies used by respondents when viewed from who said the 

compliment (friends, friends or other people) who pointed there is an effort to maintain 

relationships, solidarity and harmony between individuals. 

Apart from being based on the level of familiarity, this research questionnaire was 

also compiled based on 4 topics of praise as proposed by (Miyazaki & Shimizu, 2016), 

(Golato, 2005) and (Nugroho & Suparno, 2019) namely Appearance, Behavior, 

Ownership and Achievement. As stated at the beginning of the discussion that of the 75 

respondents in this study, when receiving praise they will use strategy (Accepting Praise) 

and Strategy 2 (Giving Agreeable Comments), while to reject praise they will use strategy 

7 (Giving Humble Comments) and there are also who do not respond to compliments 

(classified as Strategy 11). The same applies to the classification results based on the 
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topic of praise in this section. 

 

CONCLUSION 

 
Based on the results of this study, it can be concluded that respondents in this study 

tend to accept the praise given and the most widely used praise response strategy is 

Strategy 1, namely Appreciation Token, Strategy 2 is Comment Acceptance and Strategy 

3 is Praise Upgrade. However, there are also a small number of respondents who reject 

the praise given using strategy 7, namely Scale Down, while some others choose not to 

respond to the praise given (strategy 11, namely No Response). Between the three ethnic 

backgrounds (Makassar, Bugis and Toraja) and the two sex groups (Male and Female), 

there was no significant difference in the choice of strategies to receive praise (Use of 

strategies 1, 2 and 3). Rejection of praise was also carried out using strategy 7, namely 

Scale Down and there were also respondents who did not give any response to the praise 

given (Using strategy 11). The female community with Bugis and Makassar ethnic 

backgrounds and the male Bugis community were the respondents who mostly used 

strategy 3 (besides strategies 1 and 2) to receive compliments given by friends or friends. 

Among the three categories of familiarity level, respondents tend to receive praise and 

use Strategy 1 (Appreciation Token) the most when meeting with strangers compared to 

using strategy 2 or strategy 3 where both of these strategies are used quite a lot (besides 

strategy 1) to give response to receiving praise from friends or friends. 
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